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Information Technology Implementation in Marketing Activities

of Resorts and Spas Business in Southern Provinces
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ABSTRACT

This study focuses on the information technologies (IT) implementation in marketing activities of
resorts and spas business in southern provinces in Thailand. It aims to: 1) examine and analysis
factors of IT implementation in marketing activities, and 2) analyze the IT implementation platform in
marketing activities. The populations are 965 cases of resorts and spas business in Southern
Provinces in Thailand. The data were collected using the checklist form. Then the data obtained
were analyzed based on factor analysis, and descriptive statistics. The findings showed three
implementation platforms in marketing activities of resorts and spas: e-marketing, social media
marketing, and special interest group marketing respectively. As for the first, e-marketing is most
implemented in marketing activities (75% adoption and 25% not adoption). Secondly, social media
marketing is adopted by only a few (29.6% adoption and 70.4% not adoption). Finally, special
interest group marketing is 38 resorts and spas business (3.5% adoption and 96.5% not adoption)
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